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MOTTO DAN PERSEMBAHAN 
 
 
Do not be anxious about anything, but in everything, by prayer and 
petition, with thanksgiving, present your request to God. 
(Philippians 4:6) 
 
As the body without spirit is dead, so faith without deeds is dead. 
(James 2:26) 
 
 
 
 
 
 
 
Kupersembahkan skripsi ini untuk: 
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